General Requirements for Your Paper 
1. It must be typed in Microsoft Word. Do not double-space. Set margins at 1” or less (less is better), Use 12-point font size for normal text. Headings can be up to an 18 point font size. 
2. Papers will be uploaded by 7:00 PM (1900) on the due date. Late papers will be penalized 0.004 points (out of 100 points) for each minute that they are late. That translates to .24 points per hour or 5.76 points per day. The server will document when the file has been successfully uploaded.
Organization of Paper 
Your final written report must follow the outline below. I will be following this outline as I grade your paper so deviation may cause me to miss something. Use plenty of headings and sub headings. It is important that you let me know where one section stops and another begins

I. Title page: This should include the full title of your project, your names, the course number and name, your section letter, the professor's name, and the due date. 
II. Table of Contents: Include a list of divisions and subdivisions of the report with page references. If the report includes many figures or tables, a list of these should also be included immediately following the table of contents. 
III. Executive Summary: A one-to-two page managerial summary outlining the study background and objectives, research design and major findings, conclusions based on the findings, and recommendations for action. 
IV. Report Body 
a. Introduction 
i. Background factors necessitating the project. Includes 
1. A situational analysis 
2. A literature review that provides the reader with an orientation to the general management problem under consideration. 
3. This can include exploratory research (experience surveys, case studies, secondary data search, pilot studies, focus groups, and/or depth interviews). 
ii. Definition of the marketing management problem/questions. 
iii. Questions

1. General research questions 
2. Specific research questions (hypotheses)

3. State expected relationships between variables. 
4. Show the logic connecting the general questions with the specific research questions or with the hypotheses. 
iv. Research objectives 
1. Derived from the research questions or hypotheses
2. Explain the purpose of the research in measurable terms 
3. Define standards of what the research should accomplish. 
4. It should be clear how the research is going to aid management decision making. 
b. Research Design and Methodology - the research strategy and plan. 
i. Type(s) of research design(s) used (exploratory, descriptive, and/or causal) and why chosen. 
ii. Data collection method and forms. 
1. A copy of the survey questionnaire should appear in an appendix. 
2. The text in this section should discuss the logic of your choice of

a. Data collection medium (phone, in-person, self-administered), 
b. The questions in your questionnaire
c. Sequencing of questions
d. Kinds of scales used. 
iii. Sampling design and plan. 
1. Target population, 
2. sampling frame, 
3. sample units used 
4. methods for selecting sample units, 
5. sample size, 
6. response rate. 
iv. Fieldwork. 
1. How and where the fieldwork was conducted. 
2. Describe both the pretesting phase and how this helped improve the questionnaire (if at all) as well as the main study. 
v. Data analysis procedure. 
1. Outline and describe the data preparation and processing procedure, 
2. Emphasize problems that required editing
3. General statistical methods used in the data analysis
4. Reasoning underlying your choice of statistical procedures
5. Assumptions and/or limitations. 
c. Results 
i. Includes analysis, interpretation, and discussion of the findings in light of the research questions and hypotheses. 
ii. Summary tables, graphs, and charts should be used in the report body to aid the discussion
iii. Comprehensive or detailed charts should be saved for the appendix. 
d. Limitations 
i. Results should be discussed in light of the limitations and assumptions. 
ii. You should at least briefly discuss the issues of validity and reliability of your research procedures and results and any caveats you might like to mention for management (e.g., the artificial limit of your small sample size, possible sources of systematic error such as a nonrepresentative sample, nonresponse error, response bias, etc.). 
iii. Problems encountered and efforts to overcome them can be included
iv. Lessons you’ve learned for higher-quality research in the future. 
e. Conclusions and Recommendations 
i. Conclusions: Opinions, implications, and insights for managerial decisions based on results. 
ii. Recommendations: 
1. Suggestions for managerial action, supported by fact and judgment
2. Suggestions for future follow-up research (if necessary or desirable).
f. Appendices - All technical and/or detailed material should appear here. These can include: 
i. data collection forms
ii. detailed calculations
iii. discussions of highly technical issues
iv. detailed tables of results
v. endnotes
vi. a bibliography
vii. Any other support material. 
