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Crisis and Communication

By Melissa Clary and
Brianne Lunzmann

The Frederick C. Whit-
ney chapter of Public Rela-
tions Student Society of
America at SDSU is show-
ing off its skills by plan-
ning a regional activity for
April 11-12,2003 at the
award-winning Doubletree
Hotel San Diego in Mis-
sion Valley.

The event, entitled
“Crisis and Communica-
tion: The Lifeboat to Your
Sinking Ship,” focuses on
crisis communication and
etiquette protocol in the
field of public relations.

More than 15 PRSSA
chapters throughout the
western United States as
well as non-PRSSA mem-
bers and college students
have been invited to attend
the event. San Diego-based
public relations profession-
als are expected to attend,
with several professionals
judging a mystery crisis
communication case study

competition.

The itinerary
includes an eti-
quette protocol
dinner featuring
keynote speaker
Gustavo Friederich-
son, director of
corporate communi-
cation and multicul-
tural services at
Sharp HealthCare.

Brianne
Lunzmann, PRSSA
director of public
relations, said, “We’re
developing our chapter
through the planning of
this regional event and
providing a quality pro-
gram for other PRSSA
chapters.”

The chapter’s 67 mem-
bers look forward to the
regional activity and pro-
viding participating organi-
zations with access to fu-
ture public relations pro-
fessionals from the western
United States in addition to
practitioners from San

crisis and communication

the lifeboat to your}
+~"sinking ship

Diego.

The regional activity
logo was designed by
Lunzmann.

To get involved and for
further information about
PRSSA’s regional activity
visit www-rohan.sdsu.edu/
~prssa.

Lunch with the Pros: Tackling the Super

Bowl

By Tom Magnetta

On February 18, more
than 50 PRSA members and
four San Diego State
PRSSA members attended
the monthly PRSA luncheon
to listen to a panel discus-
sion regarding how San
Diego tackled public rela-

tions issues during the plan-
ning of Super Bowl
XXXVIL

The luncheon, which was
held at the Hilton Hotel in
Mission Valley, took both
students and professionals of
public relations on a guided
tour through the inner work-

ings and complexities of
handling such a large event.

Concerns ranging from
traffic issues to possible
terrorist attacks were ad-
dressed in the months lead-
ing up to the Super Bowl, in
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The Value of Networking

By Gina DiCicco

Some students are misled into think-
ing that just showing up to class is
enough preparation for the real world.
In today’s competitive public relations
market, “who you know” can ultimately
play to your advantage.

Bill Trumpftheller, President of Nuf-
fer, Smith, Tucker, Inc., said,
“Networking is the difference between
getting a job and not getting a job.”

Trumptheller recently hosted a net-
working event entitled “Dinner with 12
Aztecs,” which is coordinated by the
SDSU Student Alumni Association.
The organization acknowledges that
students need more than the classroom
to develop professional skills and con-
nections. Six students and six profes-

sionals gather to dine and discuss a
shared field of study. The professionals
are introduced to poten-
tial employees, while
students are able to in-
quire about possible
future careers.

“Opening up allows the
alumni to help me in any
way they can, whether it
be for advice or job
opportunity,” senior
James Gray said.

Dr. Glen Broom,
public relations profes-
sor, advisor and author,
said that “making con-
nections” is essential.

“Getting connected and acquainted

Teacher Feature: Dwight Daniels

By Julia Newman

An experienced professional reflects
passion through, commitments, chal-
lenges, successes and the dedication to
pass knowledge on to others.
Dwight Daniels, a lecturer at
San Diego State University,
exemplifies this description.
Daniels is the newest addition
to SDSU’s School of Commu-
nication.

It is Daniels’ first year
teaching, while he continues
to write for the San Diego
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addition to many issues which occurred
behind the scenes.

It was the job of the San Diego Su-
per Bowl Host Committee to not only
reassure San Diegans that the Super
Bowl would go off without a hitch, but
to also handle relations with the NFL
and to prepare the city for a huge influx
of people.

Media were provided with and as-
signed spaces for their tents at Qual-
comm Stadium, in addition to key van-
tage points along the San Diego Bay

At 21, Daniels was the deputy
chief of the public office for

the nation’s largest nuclear

missile base...

Union-Tribune. Teaching and journal-
ism add to a long list of hard work and
accomplishment for Daniels.

Daniels began his journey after
graduating from Pacific Lutheran Uni-
versity with a
bachelor’s
degree in
broadcast jour-
nalism. He
immediately
joined the Air
Force-- in his
father’s mili-
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and downtown. The committee also
worked out a plan with San Diego’s
hotels to ensure room availability for
the media, the NFL and ABC Sports.

Out of San Diego’s 57,000 hotel
rooms, the NFL alone required 18,000
rooms for its people, which included
both of the teams. Almost every hotel
and motel room was booked several
months prior to game day.

“This isn’t just a one day event any-
more,” said Rick Schloss, director of
media & community relations for the
committee. “The Super Bowl is now a

with your potential colleagues can give
you an opportunity to demonstrate what
you know and what you can
do,” Broom said.

Broom and Trumptheller
believe that networking is
extremely valuable and both
recommend joining organi-
zations such as PRSSA and
SAA. The cliché-- it’s not
what you know, it’s who
you know-- might not be
such a cliché after all.

For further information
about the Student Alumni
Association visit www-
rohan.sdsu.edu/~saa.

tary footsteps-- which gave him a vari-
ety of valuable opportunities.

At 21, Daniels was the deputy chief
of the public office for the nation’s
largest nuclear missile base in Great
Falls, Mont. In Montana, he hosted two
radio shows, a monthly TV show and
was editor of the local Air Force news-
paper.

After three years of communication
experience, Daniels’ opportunities only
broadened. Through the Air Force,
Daniels was assigned a position on an

(DANIELS, Continued on page 3)
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10-day event that is filled with activities
happening all around San Diego.”

One of the challenges that the com-
mittee faced was ensuring San Diegans
that special events were not only worth
attending, but that the city had a fine-
tuned plan to handle traffic, parking and
security.

Despite having planned a seamless
operation, the committee also had to
handle situations arising through the
media. Schloss recalled one issue in
particular that heated up as game day

(LUNCH, Continued on page 4)
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intelligence base in Crete, Greece. He
published newspapers and wrote
speeches for commanding officers,
some at the top-secret level. He also
hosted visits by intelligence agencies
and congressional leaders, such as the
Speaker of the House.

Daniels’ career has grown with his
experience in radio and television news,
in addition to editing and publication as
a public relations professional.

Still, with a drive for more, Daniels
decided to attend graduate school at the
University of Missouri, where he wrote
his thesis on the history of military and
media relations and completed his mas-
ter’s in print journalism.

Later, Daniels moved to Ohio to
become the director of public affairs for
a graduate school of the Air Force. With
his public relations skills, he helped
design a national media marketing pro-
gram promoting the accomplishments of
the institute. His program succeeded,
gaining national attention from CNN
and CBS, along with major news maga-
zines and national newspapers.

After leaving the military, Daniels
moved to San Diego and did freelance
writing for major wire services. He has
been a reporter for the San Diego Un-
ion-Tribune for 13 years, covering a
variety of beats such as law enforce-

ment, government, military and several
other features.

Daniels has won numerous reporting
and writing awards in journalism con-
tests sponsored by the California News-
paper Publisher’s Association, the Soci-
ety of Professional Journalists and the
San Diego Press Club. He also judges
other cities’ professional writing con-
tests.

On a path of success, Daniels faced
the challenge of overcoming severe
carpal-tunnel syndrome. He was unable
to use his hands for more than a year
and a half. After surgery and rehabilita-
tion, Daniels was able to use his hands
again. Now more than ever, he values
what seemed so easily taken away from
him.

Throughout the years, a professor he
once had has remained a close mentor
to him. Daniels hopes to have the same
impact on students at the university.
Daniels said he holds the following
mentality: “Catch someone doing some-
thing well, and reinforce that.”
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providing access to
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opportunities; to serve the
public relations profession by
helping to develop highly
qualified, well-prepared
professionals.

Visit our Web site:
www-rohan.sdsu.edu/
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Editor’s Note

Melissa Clary

The Pipeline is a unique opportunity for students to voice their opinions

and make their ideas public. This newsletter aims to foster professional

growth for PRSSA members and their writing skills. You can utilize the

Pipeline to further your own writing abilities today by contacting me at

mclary00@hotmail.com. You can also email any story ideas, PR news,

comments or suggestions.
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neared, becoming the center
of attention.

“Everyone was worried
about the Raiders fans caus-
ing trouble,” said Schloss.
“That issue was really hyped
up by the media. But in the
end, there weren’t any major
problems.”

Schloss said communica-
tion flowed smoothly be-
tween the committee and its
publics, due to its official
Web site, which was used to
update people on changes as
they occurred.

Another issue discussed
was how the committee
managed communication
with security among the
many local and federal agen-
cies.

The San Diego Police
Department worked with the
FBI and the Homeland Se-
curity Agency to cover all

possible threats. A no-fly
zone was established over
Qualcomm Stadium on
game day, in addition to
strict parking regulations.

Qualcomm’s expansive
parking lot, which is nor-
mally filled with tailgating
fans and a sea of vehicles,
was devoid of any such
festivities-- with the excep-
tion of busses, limos and
media tents.

More than 800 million
people tuned in to watch the
game on Super Bowl Sun-
day. What the viewers saw
unfold in a three-hour TV
production was an event
preceded by over a year of
intense planning, in which
public relations played a
major role.

PRSA luncheons are a
great way for PRSSA mem-
bers to meet professionals
and to gain insight into the
applied world of PR. Lunch-
eons also afford PRSSA

members the opportunity to
learn how to function in a
professional setting, better
preparing them for the fu-
ture. Many of the PRSA
members that attend lunch-
eons are leaders of PR in the
community. Don’t wait until
you graduate to introduce
yourself. Become visible
now and build your future
today by attending a lunch-
eon.

PRSA luncheons are held
once a month and cost $15
for PRSSA members. For
detailed information visit:
www.prsasandiego.org.



