Graduate Programs
Study Abroad Advising

SAN DIECOSTATE UNIVERSITY

Course Substitution for

Stockholm University, Sweden
(All courses taught in ENGLISH)

e All courses listed in BLACK INK have ALREADY been approved by both the College of Business and the Undergraduate
Division. Those listed as PROPOSED in BLUE INK still need to be petitioned. Please see CBA Study Abroad Advisor for more
details on how to petition these courses.
° Course availability is subject to change every semester. Before your departure, check course availability at this
university’s web site.
e  The courses listed here are also available to undergraduate students.
Performance Management (PM) — 7.5 ECTS
Enterprise Risk Management (ERM) —

ACCTG Electives Advanced Accounting Theory (AT) — 7.5 ECTS
Auditing (AUD) — 7.5 ECTS
Financial Distress Analysis —

Fixed Income Securities (FIX) — 7.5 ECTS
Company Valuation (CVA) — 7.5 ECTS
FIN Electives Financial Derivatives (FID) — 7.5 ECTS
Advanced Financial Theory (AFT) — 7.5 ECTS
Financial Institutions Management (FIM) — 7.5 ECTS

Advanced Financial Theory (AFT) — 7.5 ECTS
FIN Electives Financial Derivatives (FID) — 7.5 ECTS
Financial Institutions Management (FIM) — 7.5 ECTS
Markets, Organization, Networks (MON) — 7.5 ECTS
Leadership and Management in Organizations

MGT Electives Power, Change and Resistance in Organization
Knowledge, work and Organization
MIS 302 Operations Management
Managing People and Organizations (MPO) — 7.5 ECTS
MGT 475 Organizational Change (OC) — 7.5 ECTS
Education Management and Leadership — 7.5 ECTS
MGT 352 Human Resource Management
MGT 356 Business Ethics
MGT 357 International Business Behavior INBB) — 7.5 ECTS
MGT 405 Strategic Management (SM) — 7.5 ECTS
Markets, Organization, Networks (MON) — 7.5 ECTS (ENT elective)
ENT Electives International Business Behavior (INBB) — 7.5 ECTS
Marketing and Management in a Globalized World
BA 300 Business Ethics
MKT 371 Advanced Consumer Behavior (ACB) — 7.5 ECTS
International Marketing Strategy (IMS) — 7.5 ECTS
Retailing in Emerging Markets (FETA) — 7.5 ECTS
MKTG Electives Advanced Marketing Communication (AMC) —

Brands: A Cultural Perspective (BCP) — 7.5 ECTS
Consumer Culture Theory (CCT)
Expressive Communication Strategies (ECOS)

Brands: A Cultural Perspective (BCP) — 7.5 ECTS
IMC Electives Consumer Culture Theory (CCT)
Expressive Communication Strategies (ECOS)
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