
 
 

Course Substitution for  

Euromed Marseille, France 
(All courses taught in ENGLISH) 

 
• Please note that all courses are proposed. Students need to get a final approval from the Director of Graduate programs at 

the College of Business to take courses abroad. Please consult the study abroad academic advisor to learn about this process  

• Course availability is subject to change every semester. Before your departure, check course availability at this university’s web 
site 

• Please note that all courses are 2.5 units only. Students who take courses at this university must take additional units to 
compensate for this unit deficiency. 

 

SDSU Department Course at Euromed 

FIN  

Advance Multinational Finance SPRING  
Advanced corporate finance SPRING 
Corporate social Responsibility FALL  
Corporate sustainability  and value based management  accounting SPRING 
Equity Investment SPRING  
Finance for Entrepreneurship and local development SPRING 
Foreign exchange risk management SPRING  
Global Strategy in Emerging Economies SPRING  
Global Strategy in Emerging Economies SPRING  
Good governance in diverse reality SPRING  
Humanitarian project management- Crisis Management- Peace Keeping SPRING 
Sustainable development and social responsibility SPRING 
World Financial Markets and Institutions SPRING  

MIS 

Inventory Management SPRING  
Operational logistics management SPRING  
Project Management FALL  
Strategic use of Information Technology SPRING  
Supply Chain Management SPRING  
Supply Chain Management SPRING  

MGT 

Branding strategies for the sustained growth SPRING  
Doing Business in China SPRING  
Entrepreneurship in Business SPRING  
Foreign Markets Management FALL  
Human Resources Techniques and Methods SPRING  
Intercultural Management SPRING  
International management in global context FALL  
Internationalization of SME (small medium enterprise) SPRING  
Japanese Management SPRING  
Japanese Production Management FALL  
Knowledge Management and Management learning SPRING  
Leadership in Management SPRING  
Management and economic globalization: challenges and perspectives FALL 
Management and Language FALL  
Management in Service Innovations FALL  
Marine and Harbor management SPRING  
Mergers Acquisitions and corporate restructuring SPRING  
Production and Operation Management FALL  
Strategic Business Relationships FALL  
Strategic customer account manager FALL  

MKTG 
B to B marketing: building relationships in an industrial network  BOTH 
Customer Behavior FALL  
Customer relationship management, implementation, application BOTH  



Integrated Marketing Communication Management SPRING  
International Marketing FALL  
Marketing decision making BOTH  
Marketing Strategy and Planning BOTH  
Purchasing marketing BOTH  
Service marketing SPRING  
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