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Chapter 6
Services and Consumption

The archetypical over-consumer is the North American.  He consumes his own weight
every day: eighteen kilograms of petroleum and coal, thirteen kilograms of other
minerals, twelve kilograms of agricultural products and nine kilograms of other
products (. . .).  At the other end of the scale we find the Marginalen at 1.5 kilograms
per capita (. . .).  This means that the North American is equivalent to thirty-four
Bangladeshis.  (. . .) In that case the United States has a population of seven billion
Bangladeshis and Bangladesh has about five million North Americans.  Where is the
over-population?
Manfred A. Max-Neef, Universidad Bolivariana/Development Alternatives Center
CEPAUR, Santiago de Chile (from a tape transcription at the Protestant Akademie
Bad Boll in Germany)
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Interlude: of electric drills, lawn mowers and service provision

Industrial products are really only needed when they are also used.  To use means to
derive utility or to obtain a service.  In this light, we could perhaps argue that people do not
buy products so much as they acquire service delivery machines.  This is true for the shower,
as it is for the automobile, the washing machine, packaging, the electric drill or the
refrigerator.

In order to obtain a service, one needn't own the product outright.  Most people do not
buy an airplane to go on their next vacation.  But many people wish for an electric drill for
Christmas, even though they rarely use it either.  If one out of every fifteen people in
Germany owns such a drill, then more than 10,000 tons of the highest quality material was
"locked up," not to mention twenty times that amount in consumed environment that was
transformed, before the product could be bought in the store.  If the belief in never-ending
material growth turns out to be true, then many people probably will own private planes in the
near future--if enough room remains in the skies, and the biosphere has not already begun to
eliminate the great inventor by that time.

Now let us take a look at the lawn mower.  This machine costs somewhere between
$100 and $2,500 new.  When purchasing such a tool, one has an immense selection: with a
gas engine, an electrical engine, with no engine, a push mower, a lawn mower tractor and
with or without various other frills.  The name of the machine goes a long way toward
helping us understand what it is good for: you can cut off the top part of the grass with it. 
Sophisticated models even collect what was cut off.  In most latitudes it is used anywhere
from five to twenty times a year.  After a while, we go out and buy a new mower.  This
happens maybe five to ten times over the course of a lifetime.

One could approach the situation differently, though.  We could begin with the
question as to what we are trying to achieve, how much of it and why?  Which service need
are we satisfying?  In the case of the lawn mower that should be pretty simple, no?  Maybe
not.

Do we want a lawn as smooth as a rug because we like to practice our golf there? 
Because we don't like weeds; because that is the way our parents did it, or because we think
the neighbors expect it?  Is physical exercise important or is it perhaps because we really
want to impress the Jones's next door with our new tractor?  Which service delivery machine
would be the most appropriate?

Or should we perhaps not buy one at all?  Perhaps it would be cheaper and better for
the grass if we paid a contractor to do it for us.  A call is all it would take.  The repair,
maintenance, storage and insurance would all be included in the price.  But maybe the "zero-
option" is the best after all: letting the grass grow, because wildflowers are pretty too--at least
into the fall?

You might think this is not an example from which to generalize.  Well, what else
would we have a hard time parting with?  The car?  The refrigerator, washing machine,
computer, VCR, electrical kitchen knife, detergent, having a car telephone or a private fax
machine?  What about the house?

What about trying it out?  Before we buy the next object, let's ask ourselves exactly
what service we want/need, how much of it, when and for what purpose?  Let us compare, for
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the sake of the argument, our present service delivery machine automobile with the actual
transport and mobility needs of the family.  How great is the difference between what the
machine can do and what we need, or for that matter, what is possible in traffic?  When was
the last time we actually drove ninety-five miles an hour to work, to get groceries, or to the
dentist?  The speed limits in residential areas and in the city are between twenty-five and
forty-five mph, and the average speed is actually a lot lower, sometimes under twenty miles
per hour.  How often are five people in the car?  How many hours a day does the car do what
it was built to do, provide transportation?  The insurance, the liability, the expense of having
a garage are costs spread over all twenty-four hours of the day.  And if we park on the street
then we are subsidizing ourselves through our taxes--streets are extremely expensive.  What
does it cost per mile--the out-of-pocket expenses?  Fifty cents, a dollar? In any case it is about
400 grams of environment that we use for each kilometer we drive--from cradle to cradle.

Should we perhaps not own a car at all, but rather rent or lease one?  Maybe a one or
two-seated City-car for the week and a bigger one for weekend travelling and vacations?  If
we were to drive only half as much as we do today, a taxi would be cheaper--assuming we
haven't bought the car on credit.  Because in that case the taxi becomes even cheaper!  Is
something sold on the market today that meets these needs?  Probably not, at least not for an
appropriate price.  But why?  The market economy should be able to handle that, no?

We hear much talk about necessary structural changes, and well we should, if our
great-grandchildren, as well as those who today still live in abject poverty, are ever to enjoy
meaningful, not to mention necessary things.  Ecological structural change will not occur
unless we ask ourselves daily what it is that we really want, what we really need, for what
purpose and why.

Aside from a few basic needs, humans only need services.  The fact that these are
generally met with machines, equipment and facilities may simply be due to a lack of
imagination.

We have to stop wanting to buy the car, the toys, the kitsch on vacation, the house, or
the appliance simply because they exist, because it is "in," or because we believe that we can
meet our service needs only with these things.  They are all developed and produced without
the slightest regard for the prevailing ecological conditions.  We have to get used to re-
thinking our desires every time we are tempted to buy a piece of equipment or a product, or
want to enjoy a service, especially if we can easily afford it.  In almost every case they use up
more environment than would be necessary to fulfill our needs.

To use and use up less than we have been is in every respect an ecological plus.  This
is also true for energy.  Industry has a long and exciting time ahead of it in which to come up
with products that meet our service and product needs in a more ecologically cautious way
than has so far been the case.  This is the foreign trade market of the future!  We need to think
about some other things in this context.  For instance, whether objects like cars must
necessarily be understood as private property (most belong to the banks anyway); what an
ecological measure might look like with which to actually compare similar goods and
services; whether we can skirt the issue of market prices speaking the ecological truth.
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What are services?

Most people think of the work done by a janitorial crew or in a garage, in public
transportation, in insurance and business consulting, the work of a nurse or a hairdresser.  In
short, they think of the services performed by some people for other people.  Services would
thereby include all work that is concerned not with the production or manufacture of a
tangible object, but with helping, consulting or organization.  We begin to notice that services
are rendered by machines as well, when we get upset with the ticket machines for the subway,
because they function differently in every city.  We can even get money out of our bank
account at midnight--from a machine.

The term "service" is also used in the context of products, for instance in connection
with energy.  The environmental movement popularized the demand that energy suppliers or
public utilities become energy service providers.  Here the term is expanded in a way we wish
to adopt for the term MIPS as well.  Products such as electricity, cars, kitchen appliances or a
mouse trap provide services; they meet our needs.  They are in every respect "service delivery
machines."  We in fact buy most products solely because we expect a service from them.  We
don't really need electricity, rather we need a means for keeping our groceries cool, a way to
cook, or to read after dark.  We don't need a car, but transport or "mobility" (whatever that
means); we don't need a mousetrap--we want to catch mice.  In short, we don't need a
product, but the service it can provide.  Exceptions exist: jewelry and art prints are bought for
the enjoyment of beauty and as investments.  Clothes, perfumes and sometimes even cars are
bought for their status value.  But even products that elevate our social status thereby perform
a service.

At first glance it appears as if we had merely replaced the conventional terms "good"
and "product" with "service," but it is not quite that simple.  For one, the way we are using the
term "service" permits a comparison between goods and services by referencing the service
capabilities of a good.  This way it becomes possible to compare the service "subway ride"
with the good "automobile."  This is important for the second reason, that it leads the
environmental discussion out of the pointless debate over "buying- or doing without." 
Environmentally benign behavior in the personal realm, and environmentally benign
economics in the social realm may demand that we do without a product.  But the
renunciation becomes easier, it even becomes politically feasible, if the appropriate service
can be obtained in some other, alternative way.

From this expansion of the term "service" it is only a small step to its use in a
definition of the ecological significance of products and actions as we do with MIPS.  There
it manifests itself as the key to a better understanding of an environmentally benign economic
system.  Let us take a look at some examples.

Is an "eco-washing machine" better than one that does not carry this label?  The
manufacturer claims that the "eco-washing machine" uses less water, less electricity, and
perhaps even less detergent.  This is positive, and gives it an advantage.  But if the "eco-
washing machine" is heavier than competing models, if more electronics (themselves
produced with great material effort) are hidden within, if ecologically valuable materials were
used materials (requiring the displacement of large amounts of material and energy for their
extraction), or if the machine wears out more quickly, all of this would register negatively in
the eco-machine's Life Cycle Analysis.  What is even worse, is that such heavy, material
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intensive machines, whether eco- or not, are purchased and lugged into every household, even
though they may only be used there once a week.

Other appliances and products fare similarly.  The "eco-car" may use less fuel than a
"normal" car.  But the question is whether we want to use less fuel or whether we want take
care of our transportation needs while minimizing the strain on the environment.  Because in
that case, the approach of the "eco-car" may be too short-sighted.  Do we need a more
efficient refrigerator or do we want to keep perishable groceries fresh?  If one asks different
questions, different answers suddenly become possible.  We will be returning to ecological
cooling at the end of Chapter 7.

The MIPS concept does not require arbitrary limitations on consumption because such
consumption might be material intensive.  It is a positive approach.  Its mission is to
encourage the search for possibilities of providing services which people demand, with
alternative approaches that use less material.

If MIPS were to be accepted as a scale against which to compare environmental
burdens, this would mean that any planned exchange of fossil fuels, automobiles, throw-away
packaging, apartments, production methods, etc. for other solutions would only be
ecologically more benign if less material were displaced in the process than today, calculated
from cradle to grave.

To return to the examples from the beginning of the chapter: dematerialization means
asking how five kilograms of dry laundry (the capacity of a normal washing machine) can be
washed in the most ecologically sound manner.  In this case, MIPS would be measured
according to the scale "kg material flow per kg clean, dry laundry."  In looking for an answer,
one would have to consider the communal washing machine in the basement of an apartment
building, the laundromat down the street, easily repaired machines as well as very durable
ones.  Dematerialization means cooling twenty cubic feet with as little ecological impact as
possible, and keeping it at that temperature.  Does this space have to be a portable refrigerator
that can be put in a moving van?  Dematerialization does not mean having to give up driving,
even though certain limits on driving could very easily be a part of an ecological
transformation, but rather looking for less ecologically damaging and more task-specific
forms of transport.  This could even be fun, to creatively find solutions.  Cities could invite
competition and award prizes.  The comparative measure would be "tons of material flows
per ton-kilometer transport service."

We repeat that reusing and servicing is not under all circumstances the most
environmentally friendly option.  Neither is a "zero-emissions vehicle" (which, by the way,
does not exist and never will) or a modernized power plant always beneficial.  It always
requires additional material flows to reduce the emissions of a car or power plant, and
sometimes the amounts are staggering.  Besides, the fuel consumption (miles per gallon) is
not necessarily a good or even an essential measure for the environmental burden associated
with automobiles.  The requisite MIPS can very easily be affected more by the material flows
generated in the production and disposal of automobiles than those associated with their use.
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All services require some hardware, but many services are necessary if hardware
itself is to be of any use1.

According to the classical definition, services are immaterial goods.  It is apparent,
though, that these immaterial goods can only really exist, that we can only derive some use
from them, if equipment and machines exist that produce the services.  A vacation trip is only
possible if an airplane or a dogsled are available.  Money can be had at the bank only if the
bank has a place to keep the money out of the rain.  Services always depend on real-life
service delivery machines and always cost energy.  Without an energy supply, without
infrastructures, buildings and a list of other machines and devices we would not have a
service sector.

From the ecological perspective, we must ask about the material and energy content
that is hidden within a particular service, without which this service would not exist.  This
means that we must add up all material and energy effort from cradle to cradle.  A day in a
hospital for instance costs the following:

• the material and energy requirements for the construction, the operation, maintenance,
upkeep and dismantling of the hospital including all ecological rucksacks, divided by
all person-days "provided" by the hospital over the course of its operation;

• the total proportional material and energy requirements for the education, training and
maintenance of the hospital personnel;

• the part of the consumption of medicines, equipment, lodging and energy, including all
ecological rucksacks, that are necessary for treatment and care of a patient--per day.

It is well known that the financial costs of operating a hospital vary considerably
between and within countries.  The ecological costs are not known because no one ever
bothered to add them up.  But they are certain to vary somewhat as well.

The ecological costs of services can be altered from two sides: from the supply or
from the demand side.  As a vacationing individual, one can choose to stay at a nearby farm
rather than flying to another continent, or, if one is bent on flying, one can stay there a little
longer.  On the supply side, the travel agencies could use the most energy-efficient equipment
and facilities, both in their businesses as well as for the customer on his or her vacation.  The
hospital business could offer on-site treatment instead of residence.

Choosing the ecologically preferable

How is the man on the street to know how ecologically expensive or affordable a
service delivery machine is?  Information based on the MIPS concept is not available yet and
the existing labelling is, as we have seen, not truly helpful.  It will be difficult in any case, if
not actually impossible, to make ecologically sensible purchasing or use decisions. 
Nevertheless we will try to put together a list of questions that might be helpful in discovering
the ecologically preferable options.  We have encountered some of these questions long ago,
and others we have been using, whether consciously or unconsciously, for a long time.  As
already emphasized, one should first know what one is looking for.  One should do a little
soul-searching as to one's true needs, besides asking when, how much and why one wants the
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object in question.  The term "good" in the following list can mean anything tangible or
anything that one can put to use, from a mousetrap to a house.

•  How much material does the good require during its use?  This can be fuel, detergent,
lubricants, cleaning agents, water or other such substances.

•  How much energy does it use during operation?
•  How large is the good?  Are smaller versions available?
•  How much surface area does it require?
•  How far and with what mode of transportation was the good brought here prior to my

purchase?
•  Is the packaging appropriate?
•  Are parts of the good recyclable?
•  How much does it weigh and what is it made of?  This is one of the most important

and also one of the most difficult questions to answer.  Neither the seller nor the buyer
usually knows the material composition of the good, and the ecological rucksacks are
all but inestimable.  How much recycled material or renewable resources are
contained within the good?  As functionally equivalent products are often put together
similarly, the weight of two cars or two sewing machines can furnish a first
approximation.  One should not rely on this too much, however.

•  Does the good regulate the flow of energy, detergent, or other substances electronically
or by some other optimization process? 

•  Can the good be used for different purposes; is it multi-functional?
•  Can it be used for other purposes or by other people once I have no more use for it?
•  Can I lend it or rent it to others for their use?
•  How durable is the good?  How long is the warranty?  A knowledge of the following

characteristics helps in estimating the product durability:

--  surface qualities (potential for wear, easy to clean);
--  corrosion resistance;
--  likelihood of material fatigue;
--  reparability;
--  partibility/separability (for maintenance and repair);
--  ruggedness and reliability;
--  adaptability to technical progress.  Products should be put together in such a way that

individual parts can be exchanged for newer, improved ones (car engines or
refrigeration units).  This holds true not only for durable goods, but also for goods that
can change very quickly such as computers.

This list is obviously much too long to be any fun, and your dealer will only know
some of the answers.  A MIPS-tip would perhaps be a lot easier,  but if enough people persist
in asking these questions things might begin to change for the better.  In a market economy
the customer is always supposed to be right, after all?  In the next chapter we will discuss
how these and many more questions can be incorporated into product design.

We should seriously consider the possibility of the following information appearing
on all final goods: country of origin or production, the ecological rucksack (measured in
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material input, MI), the energy intensity, MIPS (based on experience with the product or on
extrapolations of the manufacturer's warranty), as well as the known pollutants that are found
in the product or that can accrue during its use.

Growth, consumption and the future

By economic growth we usually mean statistically averaged growth in material objects
which citizens can access and manipulate.  More wealth means increased access to material
goods in step with an increased amount of available cash.  We don't need to go into the
reasons why economic growth will necessarily lead to an ecological catastrophe.

Even if the world economy succeeded in a dematerialization through technical
optimization of products and through maximizing resource productivity, this conception of
wealth would foil all attempts to reduce global material flows by fifty percent of present
levels.  What is the use of having a City-car become the standard--a super-light vehicle,
requiring low energy and material inputs in its production, while getting 250 mpg--if every
family then goes out and buys as many of them as they wish?  This would be merely a
continuation of the present material intensive lifestyle, with the one difference being that
everyone would have a clear ecological conscience.  How should we deal with this rebound
effect?

As long as economic growth and material wealth are equated in popular belief and
behavior, an ecological economy will not be possible.

But is this link imperative?  People in Western cultures seem to still need something
like growth.  They seek the feeling that life around them is progressing, that the world is not
standing still.  Does growth have to be material growth?  As long as people are struggling for
their daily bread, for protection from the rain and the cold, and for relief from sickness, the
desire for more material comforts is an appropriate instinct.  The majority of humanity today
has not yet succeeded in transcending this state.  But how and where does growth for the sake
of safety and satisfaction turn into the Poverty of Affluence2, as Paul Wachtel has called it? 
We keep coming back to the same premise: the rich will have to make do with one-tenth, and
the rest of the world with one-half.  Otherwise the system will collapse under its own weight
and suffocate beneath its own trash.

The goal:
Dematerialization without a loss in the quality of consumption.

Must growth be sin?  After all, this book is calling for a kind of growth, growth of
ecologically optimized technology, growth in knowledge of the highly complex response
mechanisms of nature to human intervention, growth of economic systems and consumption
institutions that mesh better with the biospheric parameters.  This list should already make
clear that growth can exist which is not to be equated with monetarized appropriation of
material resources and goods.  The world can continue on its path without the need for an
inevitable increase in the raw material throughput.  If progress and growth advance in the
ways we advocate in this book, then a reduction in the material intensity of our lives will
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1.1 Orio Giarini and Walter Stahel, The Limits to Certainty--Facing Risks in the New Service Economy.
Dordrecht, 1993.

2.2 Paul Wachtel, The Poverty of Affluence. New Society Publishers: Philadelphia, PA, U.S.A., 1983.

3.3 Considerable thought has already been devoted to parts of these issues: for example, see Reinhard
Heinzel and Monika Zimmermann, Handbuch umweltschonende Großveranstaltungen--Leitfaden für
Planung und Durchführung unterschiedlicher Veranstaltungstypen. Publication commissioned by the
Umweltbundesamt in Berlin, 1990.

necessarily follow.  Why, then, should an economy not grow in all sorts of ways, except in its
appropriation of material goods?  We are not prepared to put forth a concept for how such an
economy should look.

Dematerialization alone will not suffice to make the economy sustainable.  The eco-
efficiency revolution remains inadequate and one-eyed if not accompanied by a sufficiency
revolution.  The zero-options must become more a matter of course.  We must find better
definitions of "use."  All of this should become part and parcel of the political debate over
ecological structural change.  We need a new, a dematerialized conception of meeting needs. 
We will no longer be able to afford material goods in the future simply because we are able to
pay for and produce them, not even if it costs us the "American Dream."

In light of this we should also scrutinize the different approaches to realizing
ecological structural change.  It is possible for productivity gains to be undercut by long-
standing tax incentives encouraging the substitution of resources for other inputs.  Raising
taxes on the use of resources must be accompanied by a drop in income taxes, to pick up the
inevitably resulting slack in employers cost-calculations.  In countries where people are not
struggling to meet their daily needs, the concept of consumption must shift away from
material to immaterial things.  Surely this development will only come about if children are
raised differently than they presently are.  This will have to start with the youngest children,
who, although they have never seen a live chicken, cannot see out of their bedrooms for all
their violent plastic toys, Nintendo games and Barbie dolls.  This continues in the schools, in
the tendency for curricula to emphasize quantitative subjects.  Why should a nation benefit
from teaching math, chemistry and economics over philosophy, music and painting? 
Listening to Beethoven or Tina Turner, visiting art galleries, playing ball or enjoying garden
parties can be accomplished with much less harm to the environment than keeping millions of
over-sized cars on the roads or organizing nationally televised car races3.
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Chapter 7
Design: From Repair to a Fresh Start

Und bei diesem strebend Sinn
zu immer kleineren Gütern hin,
bis einmal einst, was heut noch Ware,
zerrinnt in Geist als dann das Wahre.
Schließlich dann materielos
bestimmt das ES dann unser Los?
Karl-Heinz Walter
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Designs for meeting service needs

If a sustainable economy is to manifest itself in ways outlined in the preceding
chapters, we will need fundamentally new products on the market.  If we do not succeed in
effecting important changes in product design and in the qualities of these products, then in a
few decades, five billion more people will be surrounded by infrastructures and products
resembling those we have today.  We must therefore conceptualize other ways of organizing
goods and services in order to bring about the necessary productivity revolution.  We must
consider their design.

Design determines the ecologically relevant characteristics of products at all stages,
from production all the way to landfilling.  A product which has been designed according to
ecological principles from the beginning will always have less of an impact on the
environment than a technology which is concerned with an ex-post removal of pollution.  An
automobile which uses significantly less environment than one produced today is ecologically
superior to one that carries a catalytic converter.  A consumer good which is built according
to ecological design criteria consists of selected materials.  It is laid out for separability,
reparability, and other criteria which we will examine in detail.

Products designed and produced today, if they are optimized according to ecological
principles, are much too frequently optimized for energy use or emission control during the
use-phase, or according to other criteria that are important only during the product's service
life.  As long as ecological design has not yet gained a foothold, this shouldn't be a surprise. 
Even design is a reaction to the presently debated issues of environmental and health risks,
and to the "pollutant of the week."  Designers have to create products that have a market. 
Therefore it makes sense to develop products that have advantages the customer can see and
experience.

Many other qualities are ecologically relevant, however.  To take them all into
consideration in the design could become very complicated and confusing, unless one were to
come up with superordinate assessment criteria.  Dematerialization certainly is one such
criteria.  A logically consistent reduction of the material and energy intensity of products,
facilities and services automatically reduces the waste flows, including the flows of toxic and
eco-toxic emissions.  Virtually all ecologically relevant qualities of products are captured by
MIPS in one way or another.  We wish to illustrate this with the help of a list of ecologically
relevant product characteristics.  The list is divided into three parts: production, use and the
phase after the first use has occurred, in accordance with the manufacturer's intent; i.e. the
phase manifesting any of the following: garbage, recycling, reuse of parts, or second use.  All
qualities that relate in any way to material intensity are marked with a *.

Ecologically relevant product characteristics

Manufacture

•*Material intensity of raw materials, processes, structures, facilities.
•*Energy intensity of raw materials, processes, structures, facilities.
•*Use of renewable materials.  This is advisable only if the total material intensity is

lower than if the materials were non-renewable.
•*Amount of useful products produced.  This includes linked products, as, for example,

in the chemical industry: those chemicals that are by-products, but that can be used
anyway.

•*Waste intensity.  Emissions into the air and water are included here.
•*Scrapping rate.  This is determined by the quality control as well as by process
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management.
•*Transport intensity.
•*Packaging intensity.
•  Dangerous materials (either materials entering the product itself or as waste materials;

see section on "use").
•  Surface appropriation.

Use

•*Material throughput, i.e. the amount of detergent required by the operation of the
washing machine, fuels, cleaning agents or lubricants.

•*Energy input.
•*Energy output (in the case of facilities, those that yield energy in a useable form, such

as power plants and waste incinerators).
•*Weight.  This can be an important decision making criteria for the purchaser, as it is

one (albeit a rough) estimate of the amount of material that is contained within a
product (see also the chapter on "Market Signals").

•*Self-regulation and self-optimization.  This category would include the electronic
regulation of the flow of consumables (energy, detergent, ...), the "intelligent house"
or the "screen saver" option on computers.

•*Multifunctionality.  A touring bicycle that can be used both for recreation and
commuting is preferred to a highly specialized (racing) bicycle, in an ecological sense. 
Buildings, for instance, can be constructed in such a way that different use-patterns
can be accomodated.

•*Second-hand option.  Second-hand clothing stores do an excellent job of organizing
this concern, as do all other second-hand retailers.

•*Option of joint use.  All products that are used only rarely could qualify here.  Electric
drills, washing machines and other household appliances, video cameras, lawn
mowers or even yachts.

•  Size and surface appropriation.  This would include the requisite access roads and
parking lots.

•*Durability.  This is a collective term for a list of characteristics.  These include: 

--  timeless design, or a design that remains outside the world of fashion and
obsolescence--retaining its appeal over time;

--  corrosion resistance;
--  likelihood of material fatigue (especially in the case of plastics);
--  reparability;
--  partibility/separability (for maintenance and repair);
--  resilience and reliability;
--  adaptability to technical progress.  Products should be put together in such a way that

individual parts can be exchanged for newer, improved ones (car engines or
refrigeration units).  This holds true not only for durable goods, but also for goods that
can change very quickly such as computers.

After the end of the first intended use

•*Durability is also a relevant criterion in this phase of the product.  Included in this list
are:

--  Material composition and complexity.  This determines how easily the product can be
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reused, or parted out.
--  All forms of continued use; reusability of parts for the same purpose or for other

purposes; reuse of raw materials for the same purpose and for new and different
purposes.

--  The option of collecting, sorting and transporting the product after its initial use
without great material effort.

•*Flammability, or the ability to capture some of the energy content through burning the
product.

•  Compostability.
•  Effects on the environment after the final storage or dispersion into air, soil or water

The contribution of design to ecological transformation

What does a designer do?  In what ways can he or she affect the ecological quality of
goods?  Conversations with renowned industrial and communications designers have
convinced us that the design profession can contribute to a more ecologically benign product
palette, albeit within certain limits.

It is the job of the industrial designer to design products.  In so doing, he does not only
pay attention to functionality, but also to aesthetic qualities.  The design of a product in
industrial practice always has two goals: to make the product usable as well as to improve its
chances of selling.  A designer's success is measured in the profits of her employer.  This has
generally meant that more products had to be sold.  But this does not have to be this way.  It
could instead mean that the product simply becomes more expensive, either because it was
made from expensive materials, or because it has been endowed with particular aesthetic
qualities (as with name brand products).  The customer is willing to pay more for a "designer
chair," perhaps because he thinks it more comfortable, but probably first and foremost
because he is willing to pay for an immaterial value: the quality of the design.  Particularly
ecological or healthful qualities could provide the rationale for a product that costs a bit more
than the competition.

Whether a product is produced at all is generally not the responsibility of the
industrial designer (this is true for employed as well as self-employed designers), and in the
choice of materials he is often tied to the employer's product spectrum.  But he can take an
advising role and point out more ecologically sound alternatives.

The job of a communications designer is somewhat different.  Her "product" is either
advertising or consulting.  In an advertisement she can emphasize ecologically preferable
products, assuming her employer is open to such emphasis.  In consulting for an ad campaign,
for instance, she can alert the customer to ecologically harmful qualities.  This can affect the
design of the product, especially if it is somehow linked to either health or the environment. 
In both cases, she needs to have access to reliable information about the ecological quality of
products and materials--information that is not readily available to date.

A further difference is also important.  The work of a communications designer does
not in all cases result in the production of a product.  The result of consulting could, in
principle, be a decision to do without a product, or to change the way the product that is
supposed to render the service is produced.

While the designer can design a product that is durable, easily maintained and energy
conserving, he cannot normally influence the consumer's attitude toward its use.  The
consumer may not want it at all, or may buy it because it is fashionable and then throw it
away.  The exception to this are products which are designed in such a way that they can be
used over and over again, possibly even for different purposes.  An example would be the
interior of a store--the counters--which can be reused as the furnishing for a student's
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apartment, or for storage in the basement.  For this to work, the designer must consider the
issue of separability and transportability.

Once the designer has succeeded in dematerializing the product, arranged it so that
fewer materials or materials obtained by less ecologically damaging means are used, he may
inadvertently achieve a side-effect that can undermine all gains: the new, optimized design
may lower the production costs.  The product sells better, which is a definite advantage as far
as the client is concerned.  But ecologically, the result is not necessarily positive.  Although
the individual product is made with less material, so many more are produced and sold than
before, that the total material flows increase.  This is called the rebound effect. 
Dematerializing a product in its design can apparently produce ecologically undesirable
consequences along with the desirable ones.

Laser printers for computers are one such example.  A few years ago they were big
and heavy.  They incorporated much more material than other computer printers, and their
material intensity was very high.  (Disparities still exist, as Figure 30 shows)  But these
machines cost several thousand dollars, and were only sold in small quantities.  In the
meantime, they have joined the general boom in computer hardware, and are sold alongside
all other printers in large quantities.  Their design was optimized (while employing some very
ecologically problematic materials).  The result has been that the smaller, lighter laser printers
of today are so cheap that in some areas they have almost completely displaced other printing
techniques.  Computers, thanks to their drop in prices, are also rapidly taking over, becoming
as essential to an office as the desk and chair.  Every employee is now often entitled to his or
her own computer, and the groups jointly using one printer are growing smaller and smaller. 
The result is that, these days, more laser printers are sold in a few weeks than were sold over
the course of several years a while back.

Copy machines have fared similarly.  When Xerox introduced a dry copier in 1959,
their business consultant estimated the U.S. market to be at roughly 5,000.  Approximately
twenty-five years later, in 1986, businesses bought 200,000 copying machines in the U.S.
alone, in one year!1 

How can we deal with the rebound effect?

These examples are not chosen randomly.  The market for office equipment,
especially with respect to computers and their accessories, belongs to one of the fastest
growing segments of the economy.  Such markets are particularly vulnerable to these effects:
every little effort to save material is subsequently swamped by the quantitative expansion. 
The chances for success are quite different for products in areas that have already reached
capacity.  The market for refrigerators, for instance, as well as for several other appliances, is
pretty well saturated--each household has at least one.  The car market is almost to that point
in the industrialized world.  If these products were dematerialized, it would have a positive
effect overall, as the purchases would be replacement purchases, rather than additions to the
pool.

The second reason for rapid product or model turnover is that we only have very few
examples of timeless design.  This means that a design becomes "obsolete"; new products are
desired only because a different design is considered more pleasing.  Clothing furnishes the
best example of that.  Fashion dictates when and what to throw out.  (Although sometimes it
is worth keeping them around for a while and they come back in style).  Other products like
cars also become obsolete, aesthetically, but the used-car market deals quite ably with that
phenomenon.  A third category of products does not become aesthetically obsolete at all;
tools such as hammers and screwdrivers are in this camp.  No, or very few, aesthetic demands
are made of these products, and they are generally not even dealt with by designers.
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Fig 30: Computerdrucker gibt es als Laserdrucker, Tintenstrahldrucker und Nadeldrucker. Die
unterschiedlichen Techniken führen zu großen Unterschieden im Gewicht der Geräte.
Tintenstrahldrucker sind im Durchschnitt deutlich leichter als Laserdrucker, weil in ihnen weniger
schwere Materialien verbaut werden. Aber auch innerhalb der Geräteklassen sind die Unterschiede
groß, was zum Teil auf unterschiedlichen Bedienungskomfort zurückzuführen ist. Einzig die
Gewichte der Nadeldrucker bewegen sich in einem engen Band; hier scheint eine Angleichung von
Technik und Komfort stattgefunden zu haben. Das Gerätegewicht allein sagt selbstverständlich nichts
über Ökotoxizität und ökologische Rucksäcke der verwendeneten Stoffe aus! (Auf Produktnamen ist
in der Grafik verzichtet. An ihrer Stelle steht die “Druckernummer”)

As timeless design is so rare, the aspirations for constructing modular goods that are
easily repaired and reused are necessarily limited.  Products exist that can be used virtually
forever, if one replaces the parts that wear out, but this concept, as ecologically promising as
it may be, is not necessarily easily transferred to other types of products.  Examples of
exceptionally durable goods are some investment goods, like street cars, bicycles (as long as
they do not succumb to fashion trends), or the vehicles used by parcel services that are often
built for long service lives.

A sensitivity to ecological pros and cons is not foreign to industry.  If a designer can
show with reasonable certainty that a particular material is ecologically preferable to others,
he stands a good chance of getting the material accepted.  These days, however, such
information is noticeably absent.  This book is concerned with precisely this deficiency, and it
is also one of the major issues the people at the Wuppertal Institute are working on.  No
definitive criteria exist, according to which materials could be judged.  Instead, a multitude of
perspectives are discussed, often contradicting each other.  It is thus very difficult, if not
impossible, to invoke the ecology-card, to argue for the ecologically benign characteristics of
a product, if one does not want to become embroiled in an ideological battle.

Criteria for ecological design

It is highly unlikely that an independent category of ecological design will emerge if
one limits oneself to "ecologizing" current products, because these products were created,
optimized and used under "un ecological" conditions.  Design should therefore not try to
"ecologize," but should bring forth new ecologically optimized concepts.  A deliberate
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strategy in this direction could proceed according to the following steps:

Step 1: detailed description of the service needs

The first step toward dematerialized products, systems and services of the future must
be a clear definition of what is needed or desired.  At this stage, the question should
absolutely not be how to technically improve existing systems according to ecological
criteria, as this often leads to the invention of "outboard motors for dinosaurs," such as filters,
catalytic converters and devices which automatically turn off the car engine while waiting at
stoplights or railroad crossings.  Besides obscuring the actual goal, such mechanical wizardry
requires additional material displacement.

Step 2: the search for the most dematerialized solutions--concept, planning, draft

Here we are looking for ways to meet those service needs.  New and unconventional
ideas are what we are seeking.  What must be kept in mind is that while people buy goods
because they are under the impression that doing so will meet their service needs, they might
also have very different reasons.  Aesthetics and status considerations figure in to the
purchase of many an object.

Step 3: First evaluation of the results

In the first round, unrealistic suggestions are thrown out.  In this phase the first test
takes place.  Can these ideas that emerged during the brainstorming phase as environmentally
friendly actually be turned into environmentally friendly products?  Mass production must be
possible, for instance, and the production costs should remain within a realistic range.

Step 4: Detailed inspection of the selected options

In this step the remaining suggestions are assessed with the help of the above list of
criteria for ecological design--step by step.  At the conclusion it should be clear how each
suggestion fares with respect to all criteria.

Step 5: Assessment of the remaining suggestions

In a further assessment procedure, the prototypes are compared with the above list of
criteria, the goal being to find which entrant has met the terms best and with the least impact
on the environment.  The first criteria are the MIPS, and, as far as they are known, the
human- and eco-toxicity.  Additionally, traditional design criteria are brought into the picture
at this stage, such as safety, healthfulness, and, last but not least, aesthetics.

Step 6: Implementation of the selected optimal solution--or a return to step 2

If a winner emerges, the solution is now implemented; the draft process is completed
and the product is produced.  If no winner emerges, the option of returning to step two, to the
brainstorming, exists.  If that is neither desired nor sensible, other criteria within the existing
list must be emphasized more heavily.

If no solution was found, it could mean that no ecologically appropriate good exists
for the job.  The result might be to stick with existing products, or to do without the service
provision entirely.  A business that is subject to innovation pressures and competition will in
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1.1 Robert Herman, Siamek A. Ardekani and Jesse H. Ausubel, Dematerialization. in: Technology and
Environment. Washington D.C., 1989.

all likelihood find doing without to be a difficult step.
Without a doubt, the price has to play an important role in the assessment of the

chosen solution.  But as long as prices refuse to "tell the ecological truth," this criterion can
lead to ecologically devastating results.

The procedure just introduced for selecting an ecological design is not just stodgy
theory.  Ursula Tischner of the Wuppertal Institute has followed this path in her Master's
Thesis, working on a new concept for the service "keeping produce cool in the household." 
We introduce her results under the heading "Does a refrigerator have to travel?"  Precisely
this question was the key that opened the door in step two to a new solution in line with our
goal of dematerialization as it is demanded in this book.
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Does a refrigerator have to travel?

How does one find a material-saving alternative to a conventional product?  The
designer Ursula Tischner worked this out in a concrete example*.  She implemented the rules
for ecological design outlined in this book for the refrigerator.  What she came up with is not
simply a new refrigerator, but a new concept for storing temperature-sensitive groceries in a
household.  She calls the first refrigerator in the world designed according to MIPS criteria
"Fria."

The fact that she chose a refrigerator is not entirely coincidental.  The type of
appliance we commonly find in kitchens and college dorm rooms contributes in no small
manner to the waste flow and to changes in the earth's atmosphere.  Somewhere between
20,000 and 30,000 tons of CFCs leak out of refrigeration and freezer equipment into the
atmosphere each year.  They contribute to the destruction of the ozone layer and exacerbate
the greenhouse effect.  Roughly three percent of all CFCs are built into household
refrigerators, some as coolant and some as insulating foam.

Besides that, numerous other materials are used: steel, aluminum, plastics, glass,
rubber, formica, and more.  Recycling has so far extended to the metal and not much further. 
All told, a 160-liter refrigerator weighs about 35 kilograms.

Such a refrigerator uses about 0.85 kilowatt hours of energy, which is 310.25 kWh per
year.  That's not much when compared to central heating and hot water heaters, but if we
disregard those two for a moment, the refrigerator uses an average thirty percent of all the rest
of the energy used in households.  According to the producers, such a refrigerator is in use for
about fifteen years.  But they often seem to show up at the landfill after a mere five to eight
years.

In the Western part of Germany, 34 million refrigerators are in use.  That means 1.44
for each of the 23.5 million households.  Nine percent, or three million refrigerators, are
thrown on the scrap heap each year.  That adds up to 105,000 tons of refrigerator, or three to
five million tons of requisite "environment" each year.  While ninety percent of all
refrigerators are now being collected separate from other garbage, estimates indicate that the
CFCs are removed from only about three percent of refrigerators before they are shredded. 
Most recently, and only in a few facilities, up to ninety-nine percent of the CFCs in the
insulation foam and in the compressor oil are being removed.  

The first step in the planning, "description of the service needs," indicates an area
where new solutions are to be found.  The question: "what could a more ecologically benign
refrigerator look like?" is already the wrong question, as this asks about the appliance and not
the service needs.  Some of the services provided by a refrigerator are the following: produce
or groceries should be kept cool and dark so that they will not spoil; the storage space should
be located in immediate proximity to where food is prepared; it should be hygienic, able to
accomodate the usual containers, as well as meet the reigning aesthetic standards, and it
should be easily accessible.

The last point is not well addressed in contemporary refrigerators, as one is forced to
squat to get anything in or out of them.  Furthermore, they have a characteristic they do not
really need.  They possess a sturdy exterior box that permits them to be taken along when one
moves.  Why?  Do we take along the bathtub when we move?  Hardly.  Why then the
refrigerator?

The fundamental service requirement of a refrigerator is ecologically sensible. 
Storage in a cool dark space permits shopping in bulk, and prevents produce from spoiling
quickly.

The critique of the conventional concept well illustrates our point: why should a
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refrigerator not be a part of the house similar to our grandmother's root cellar or pantry?  If it
were integrated into the outside wall of the house--preferably at a convenient height--then the
appliance could shut itself off in winter and suck in cold air from outside--fully automated, no
different than our central heating works today.  We could do away with CFC foams as
insulating material, replacing them with scraps from cork production or recycled paper.  The
doors, seals, control technology, as well as the separately incorporated refrigeration unit,
should be exchangeable.  It might even be preferable not to purchase the thing at all, but to
pay a regular fee to have either the whole structure, or just the refrigeration unit, regularly
maintained by a service company, who would then have every interest in keeping the device
in the best operating condition and at the cutting edge of technology so as to minimize its
maintenance costs.  Regular and diligent maintenance will be required in any case, if the
appliance is to last as long as the house.

How then should the built-in refrigerator look?  Ursula Tischner has thought through
the idea and built a model.  She planned a cold-storage room with a variable volume of
between 110 and 220 liters, built into a corner abutting an exterior wall of the kitchen.  The
cold-store does not have just one door as most conventional refrigerators do, but several, so
that the loss of cold air through opening the door is minimized.  Each drawer is cooled to a
different temperature.  The freezer compartment is cooled to zero degrees Fahrenheit, the
"cold-store" compartment to between thirty-four and forty-four degrees, and the "basement"
compartment to between fifty and sixty degrees.  All materials used in the construction are
high quality, to ensure durability.  As few plastics as possible are used, and no composite
materials, as they are difficult to recycle.  The metals used are rust-proof, and cork, solid
foams and gas-aerated concrete sheets were used for insulation.

The cold-storage idea is preferable in many respects.  Durability and the fact that the
appliance is not transported, but produced on the spot (by the installing craftspeople), reduces
the material demands enormously.  As the cold-storage room is to be used for the life of the
house, the wearing parts must be easily exchanged, another plus for the environment.

The most important question to be put to the final draft is, How high is the material
intensity per unit of service, the MIPS?  First with respect to energy consumption: The cold-
store, as Ursula Tischner has developed it, can be run on 0.4 kWh per day with its connected
load of 110 watts.  Conventional refrigerators with the same performance require 0.85 kWh,
or more than twice as much.  Let us assume that the electricity is produced entirely in a lignite
power plant.  To produce one Megawatt hour, (1,000 kWh) of electricity requires about 1.2
tons of lignite coal.  To obtain this much, 9.5 tons of overburden must be displaced.  As the
0.4 kWh per day for the cold-store add up to 146 kWh over the course of one year, the
material flows associated with the energy requirements are already 1.5 tons per year.  (This,
incidentally, does not include the amount of ground water pumped off).  An equivalent
number for a conventional refrigerator would be 3.3 tons per annum.  The above calculations
also do not include the fact that an optimally installed cold-store is supplied with cold air
from outside for several weeks out of the year, saving more energy.

The balance of material flows for the production looks very different, though.  The
box or housing of the appliance is virtually eliminated, and only few plastics are still used. 
The cooling technology remains essentially the same, although a ventilator is added, and the
insulation volume is increased noticeably.  Altogether, 36.68 kilograms of material are
required for the manufacture, in addition to several kilograms of replacement parts over the
course of perhaps one hundred years.  This is more than the 35.2 kilograms for a conventional
refrigerator, keeping in mind, however, that this last number does not include repairs.  The
decisive difference is that the cold-storage uses these materials for up to a century, whereas
the 35.2 kilograms for a conventional refrigerator are required all over again every ten years. 
All told, the material intensity of a conventional refrigerator can be reduced by a factor of
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*.* Ursula Tischner, Die Kühlkammer--Ein umweltfreundliches Kühlkonzept für den Haushalt.
Diplomarbeit an der Bergischen Universität Gesamthochschule Wuppertal, Fachbereich 5 "Industrie
Design", in Zusammenarbeit mit dem Wuppertal Institut für Klima, Umwelt und Energie, 1993.

about seven in the case of this cold-storage room.
This calculation does not yet include the "ecological rucksacks" of the materials used: 

glass, sheet metal, rubber, copper.  To date we have almost no information on the associated
material flows of any of these source materials.  Before we can actually compute the material
intensity from cradle to cradle, such a database must be created.  Researchers at the
Wuppertal Institute are working on compiling a "materials atlas" of the most important source
materials used in industry.

If the cold-storage room has such advantages, why does it not exist in the private
sector yet?  Quite a few reasons can be listed.  One is certainly convention or habit: we
perceive it as unusual not to own the refrigerator we are using.  Additionally, the network of
craftsmen is not in place who could be responsible for installation, maintenance and repair. 
And yet again we bump into the obstacle of a price structure that does not reflect the
ecological truth.  To help bring about the necessary infrastructure, a governmentally funded
initiative would probably be needed that would mandate the installation of such appliances in
new construction and renovations.  Such an initiative would not be breaking new ground,
either.  Building codes abound, and energy-saving window and exterior wall insulation has
been, and is currently, funded with public money.  Instead of the isolated choice of a
"refrigerator" we must come up with a "system solution," that consists of more than just the
manufacture of an appliance by a producer.


